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1.1 S%d 2552 1661 1035 01
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aMelny : angnsAaunsTUAERT UM
aviMseenuuULNTuLardudlafalad

AIDINE : Bachelor of Fine and Applied Arts Program in Fashion and

Lifestyle Product Design

2. FeUnnuazanviivn
AMenlng Foufiu : Aaunssumansindin (nMssenuuuwnduwasdudlanalagd)
Jodo : aU.u(msoenuuuwitukazausladlng)
ANWNDINYY Foufiu : Bachelor of Fine and Applied Arts
(Fashion and Lifestyle Product Design)
Yoo : B.FA. (Fashion and Lifestyle Product Design)

3. Avuen (813)
LYUIAVINITOONRUULNTY : (Fashion Design)
wruIvInseonwuvauailanalesd : (Lifestyle Product Design)

4. unumienaiTeunaeanangns
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3.1 viangas
3.1.1 WWNULAN TIUNADANANEAT
3.1.2 Taseadravangns
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120 #UwAe

IUUNULANTIUARRANANGAT Liteen 120 viqenn
1) wwedndnwiall Tsideanin 30 wd2enn
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2.2 ANaNITAUY laitiewnan 75 waenin
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2.2.2 AMVUS 56 uYAN
2.2.2.1 391U9AU laitiewnan 45 wiein
2.2.2.2 Ay ndean lsitfesnn 6 wilenn
2.2.2.3 3y1Raulinus lsitfesndn 5 wiuaein
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1. vanndvdneialy Geulidesndn 30 wdaehn

1.1 nguIvINYBEAEASLATEIRUAIENS Thseulidasndn 6 wiaehn

sWad Fodun u(u-U-a)

GENO0101 I3 UE UM 3(3-0-6)
The Royal Court of Suan Sunandha

GEN0102 JUVREN MY IA 3(3-0-6)
Aesthetic Appreciation

GEN0103 Fapulnegluusunlan 3(3-0-6)
Thai Society in Global Context

GEN0104 AIWRIUINY 3(3-0-6)
Self Development

GEN0105 AUATIVOIT I 3(3-0-6)
Truth of Life

GENO0106 Finludspuny Ianusssy 3(3-0-6)
Life in Multicultural Society

GEN0107 Aauunailos 3(3-0-6)
Good Citizenship

GEN0108 ANUAADUIAIIY 3(3-0-6)
Beautiful Thought

GEN0109 FNERINTLINN 3(3-0-6)
King’s Philosophy

GEN0110 dilnlney 3(3-0-6)
Thai Consciousness

GENO111 nsaseinyegi 3(3-0-6)
Building Leadership Skills

GEN0112 Yeyglneusnnsou 3(3-0-6)

Outside of the Box Thai Intellect



FWeIY Ho3n
GEN0113 wsstuaalawistin
Inspiration of Life
GENO114 ddurssaunssy
Color of Literatures
GENO115 ANBUATITNG
Film Appreciation
GENO116 AsRan Tagiuduaie
From Disappointment to a Dream Come True
GEN0117 aghduinen
Science of Living
1.2 nguIvINIET Tiseulidesndn 6 winehin
GEN0201 nsldnwlne
Thai Usage
GEN0202 AMnedirInag
Thai for Academic Purposes
GEN0203 mwilveiiienisusenauendmn
Thai for Careers
GEN0204 AwSanguiilen1sdeasuarmMIdudy
English for Commmunication and Information Retrieval
GEN0205 AwdanguiilatinuenisiSey
English for Study Skills
GEN0206 AYDINYWTRVINT
English for Academic Purposes
GEN0207 mmé"qﬂquﬁamiUizﬂaum%w
English for Careers
GEN0208 mmé’aﬂqmﬁamﬁ@uaqmmw
English for Health Care
GENO0209 mmé’aﬂqmﬁamiﬁ%auaLLazﬂﬂimmiuﬁaﬂﬁﬂimz
Public Speaking and Presentation Skills in English
GEN0210 W/lﬂiimmmé’mqmﬁaﬂ’ﬁﬁaaﬁ
Discourse English for Communication
GEN0211 AU
Chinese Language
GEN0212 AN

Burmese Language
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U(u-U-0)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



SHEIY
GEN0213

GENO214

GENO215

GENO216

GENO217

1.3 NEUIYINYIAEATUAZANAAENS

GENO0301

GEN0302

GENO0303

GEN0304

GENO305

GENO0306

GENO307

GENO0308

GENO0309

GENO0310

GENO311

GENO0312

FoAn

DYV

Khmer Language
AW

Lao Language
ATHIIYAUNL
Vietnamese Language
ATHNAE

Malay Language
ATYUNING

Korean Language

waluladansaumAiNenIsdaans

Information Technology for Communication
WeeanswavinalulagiionunInin
Science and Technology for Quality of Life

Aneneansiudaangon
Science and Environments
SwihviuAdva

Digital Literacy
ﬁfuwmmﬂﬁ'aﬂmmw%ﬁm
Recreation for Quality of Life
guandmsutinealuy
Healthcare for New Generation
UHAITOUNRIAUAR

Miracle of Thought
dululns din

Infographic

TInAvia

Digital Life
NSAUATUFUNINNIUNA
Sexual Health Promotion
F37UBIRUUA

Natural Therapy
SWiniun1Ensiu

Financial Literacy

Tseuldidasnin 6 wuqefa
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U(u-U-0)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



SHEIY
GEN0313

GENO314

GENO315

GENO316

GENO317

GENO318

GENO0319

GENO0320

1.4 wazinAnwdeadanseudnlitosndt 12 wiqein 310 3 nguivdnedu

FoAn

N19LeU

Dancing

loag

Yoga

Finaneu

Never Get Fat Again
AEnsLiINIsYzandy
Science of Anti-Aging
AansiazAaUuison s
State of the Art of Royal Cuisine
$nuaansiy

Safe Sex
HUTENBUNNTIINIATIIR
Entrepreneurship in Digital
FIUPLARYIA

Digital Millionaire
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U(u-U-0)
3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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2. ANV AN Seulddeunin 84 nuawhn
2.1 3 mnu R 9 wienn
FHERY Fodwn u(u-U-a)
APP1101 ms’nwﬁuﬁugmlﬁamuaaﬂLLUU 3(2-2-5)

Basic Drawing for Design
APP1102 UsgiRmanifaluagnisoaniuu 3(2-2-5)
History of Arts and Design
APP1103 NANNITDDNLUU 3(2-2-5)
Principles of Design
2.2 A UANIZAU 138U 75 wiuene
2.2.1 "3°1n17':u§1u 12 wqein
FLP1201 Nuia 3(2-2-5)
Theory of Color
FLP1202 ’B’aﬂl,ﬁamiaammu 3(2-2-5)
Materials for Design
FLP2201 MseonwUURazRLuTuLaz AL ladalnd 3(2-2-5)
Design and Development of Fashion and Lifestyle
Products
FLP3201 maaamwmﬁa;}’ﬂizﬂamﬁ 3(2-2-5)
Design for Entrepreneur
2.2.2 ABIMVUY 138U 56 #UBNA
2221 FYMUUINITOBNWU U 138U 56 wiqena
22211  3U%AU 138U 45 wu2efin
FAS1201 UsziRemansiasaausane 3(2-2-5)

History of Fashion Design

FAS1202 MANNITNALATIVY 3(2-2-5)
Principles of Model Drawing

FAS1203 nssimdudodiu 3(2-2-5)
Foundations of Sewing

FAS1204 ﬁugfmmiaaﬂLLUULLW%’uLLazmwam 3(2-2-5)
Foundations of Fashion Design and Sewing

FAS2201 nseenuUULItuiIEReufiawes 3(2-2-5)
Fashion Design by Computer



SHEIY
FAS2202

FAS2203

FAS2204

FAS2205

FAS2302

FAS3201

FAS3202

FAS3203

FAS3302

FAS3303

22212
FAS2301

FAS3301

FAS3401

FAS3402

FAS3403

FoAn
N1990NLUULWYLTISULAZINAULUU 1
Pattern Design and Make Prototype 1
ﬂ?i@@ﬂLL‘UULL‘WV]Lﬁ%‘IALLa%ﬁW(;]JULLUU 2
Pattern Design and Make Prototype 2
vannseenuUULItuULlATIYU
Principles of Fashion Design on Nude Model
nseenLUUAIRA A M UAUA U
Textile Motive Design for Fashion Design
mmé’ﬁﬂqmﬁamuaamwuLLWG?JIJu

English for Fashion Design
nsadeassdmafianueanuuuwndy
Creative Techniques of Fashion Design
nMseenkUULNTuRidndy

Fashion Collection Design

M LALeRAZNSTARARINANLLITY
Presentation for Fashion Designing
ﬂﬁwﬂéj\‘iﬂi]mﬁm’]uﬁﬁﬁ%]@ﬂLLUULLW%u
English for Fashion Business
FBIevmaniseenuuuLdy

Fashion Design Research Methodology
Ayuden weulitdesnda
N59ANSALALINTY

Fashion Merchandising
MsdAnsgsAauIdy

Fashion Business Management
nﬂﬁ{]aga_;maﬁwuﬁsmLﬁamuaamwuLw\lﬁfibu
Wisdom and Culture for Fashion Design
NM30ONKUULNTURIZYINg

Specialized Fashion Design
NM30DNLULASBIUTZNBUNTLAINY

Fashion Accessories Design

U(u-U-0)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

6 BUBNA
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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SHEIY
FAS3404

FAS3405

FAS3406

FAS3407

FAS3408

FAS3409

FAS3410

2.2.2.1.3

FAS4301

2222

22221

LPD1202

LPD1203

LPD1204

LPD2201

LPD2202

Ho3n
NM90ONKUULATBIAINIEANTUNIT AR
Costume Design
EqiliJiJ‘Iﬂﬂ’ﬁaE]ﬂLLUULLW%lu

Seminar in Fashion Design
mﬁ]mmzaqmaﬁh

Embroidery
NNT9DNLUUNTINAULAZ AN

Make Up and Hair Design
aneR1NInINIIUINY

Mural Painting in Textile Design
Qmmmﬁmﬂ%‘mumma

Apparel Industry
dndnwaingdudiiogsRauidu

Brand Identity for The Fashion Business
Aautinus 13U
Aaufinusniseenuuuuiy

Thesis of Fashion Design

a a v UL < =]
FJywvusniseanwuuauaitanaled 138U
AY1UIAU 138U

nalsunuvdunlaialaanisaeuiunes

Computer Drafting Lifestyle Products
AaumesluNITeanwuUduAlanalng

Lifestyle Product Design by Computer Program
pidygswadeiviuanlaialed

Contemporary Wisdom and Lifestyle Product Design
ﬂ']'ﬁ?i’é]ﬁ']ﬁﬁﬂﬂ'ﬁa@mmu

Communication in Design

LLUUﬁWIUﬂqiaaﬂLLUU

Designing Concept

U(u-U-0)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

5 AU80A

5(2-6-7)

56 1#8na

45 niena

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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SHEIY
LPD2203

LPD2204

LPD2205

LPD2206

LPD3201

LPD3202

LPD3203

LPD3302

LPD3401

LPD3402

22222
LPD1201

LPD1301

LPD2601

LPD2602

LPD2603

FoAn
nannseenLuukaniulalalng
Principles of Lifestyle Product Design
nseenuuududladlndesnadedu
Sustainable Lifestyle Product Design
winnssudumlaalng

Innovation of Lifestyle Product
NIFIVENNITODNULUU

Research in Design
nse3uuAaULNUS

Preparation of Thesis
nseenuuuesiiaeslanalng
Lifestyle Furniture Design
aurlafalaaiunisanues
Lifestyle Product and Decorativeness
aurnlafalpatunisadriausua
Branding of Lifestyle Product
AYIDINUAUNITODNKUY

English for Design

NYDINGWTIND

Business English

v aen

U989

Principles of Mannequin Creating
wunldunisesniuvaualanalegd
Lifestyle Product Design Trends
widindlawalag

Lifestyle Ceramic Product
dwelavdlng

Lifestyle Woven Product
Tanaseasse

Creative Material

U(u-U-0)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

weulidesndn 6 wiein
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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SRAIYN Fodw
LPD2604 M30DNRULALATISZEN
Souvenir Design
LPD2605 mseenuuuaiadlduulfzomsuazlun
Design of Tableware and Kitchenware
LPD2606 mMssonwuUAsosdeuLasvaslddinay
Design of Stationery and Office Equipment
LPD2607 NNIDONUUUVDILAY
Toy Design
22223 @Aaldnwus 138U
LPD4201 Aavinusniseenwuudualanalng
Thesis of Lifestyle Product Design
2.3 v uguividn Sseulidaundn
2.3.1 Uszaunisalaipauny Seulsidesnin
FLP4201 mawSeuilinUszaunisaBundnniseeuuuundunasdum
lallng
Preparation for Professional Experience in Fashion and
Lifestyle Product Design
FLP4202 msfinUssaunisalinnTnniseswuuuridusazaudladlog

3. NUINIVILFDNLES

Professional Apprenticeship Experience in Fashion and

Lifestyle Product Design

= (R4 1
seulitdeandn

21

U(u-U-0)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

5 U280A
5(1-8-6)

7 AU8nA
7 MUI80R
2(90)

5(450)

6 BUWNA

deniseusednle 9 lundnaasvesuninerdesvsigaiuatiun laglidriusgivi

a Y % & a A o v a K I a ¢ o & Y]
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3.1.4 WAAIWAUNISANEI
1) BWYUIIVINTITOINBUUBNYU

SWa Y

GENXXXX
GENXXXX
APP1101
APP1102

APP1103

FAS1203

SHEIY
GENXXXX
GENXXXX
FLP1201
FLP1202
FAS1201

FAS1202

FAS1204

31l 1 anaBeud 1
Fodwn
s1edAnwIIlY 1
seAmAneily 2
msa'mLé{’uﬁugmlﬁamuaamwu
Basic Drawing for Design
UseipmansAaluazniseaniuu
History of Arts and Design
PANNITODNLUU
Principles of Design
nsddul ssdu

Foundations of Sewing

il 1 nadeud 2
Fo3mn
sedvdnuiily 3
sedvfnuThily 4
o ud
Theory of Color
’?ﬂﬂLﬁ@ﬂ’ﬁ@@ﬂLLUU
Materials for Design
Uﬁ%f@ﬂ’]ﬁ@ﬁlﬂ%@\%lﬁiﬂﬂ?&
History of Fashion Design
NANNITINLATIVY
Principles of Model Drawing
ﬁug'mﬂ'l’iaaﬂLLUULLW“ZQJ‘JULLazﬂ'ﬁNaG]

5934 18 %u8nA

Foundations of Fashion Design and Sewing

594 21 KUNA

Uu(u-U-9)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)

U(u-U-0)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)

22



SV GRLE)

GENXXXX
GENXXXX
FAS2201
FAS2202
FAS2205

FAS2302

XXXXXXX

eIV
GENXXXX
GENXXXX
FLP2201

FAS2203

FAS2204

FASXXXX
XXXXXXX
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Ul 2 mAseun 1

Fodwn u(u-U-9)
183 ANYIIl 5 3(3-0-6)
seddneiialy 6 3(3-0-6)
MssonwUURTusIEReufiames 3(2-2-5)

Fashion Design by Computer

NN9ONULUULNYLTISULAZYINAULUY 1 3(2-2-5)

Pattern Design and Make Prototype 1

nMseenkUUAIRaNEdmSUALA Iy 3(2-2-5)

Textile Motive Design for Fashion Design

mmé’aﬂqmﬁamuaammuLLW%’u 3(2-2-5)

English for Fashion Design

AV NaRNET 1 3(X-X-X)
571 21 wiwna

Ul 2 NASYUN 2

Fodwn u(u-U-2)
sreddnwiily 7 3(3-0-6)
sreddnwiialy 8 3(3-0-6)
MseonwUURazRLwHTuLaz AL ladalnd 3(2-2-5)
Design and Development of Fashion and Lifestyle

Products

NNDONULUULNYLASULAZYINAULUU 2 3(2-2-5)
Pattern Design and Make Prototype 2

wé’ﬂmiaaﬂLLUULLW%’uuu‘IﬂsMu 3(2-2-5)
Principles of Fashion Design on Nude Model

seavLaen 1 3(2-2-5)
IV NADNET 2 3(X-X-X)

593 21 BUI8AA



SV GRLE)

GENXXXX
GENXXXX
FAS3201
FAS3202

FASXXXX

SHEIY
FLP3201

FAS3203

FAS3302

FAS3303

24

Ul 3 AmAseun 1

Fodwn u(u-U-9)
seddneiialy 9 3(3-0-6)
sredAnwvly 10 3(3-0-6)
MsassassamaianuosnuuULIdy 3(2-2-5)

Creative Techniques of Fashion Design

MssonwUUWTupzIdAdy 3(2-2-5)

Fashion Collection Design

S8V LEeN 2 3(2-2-5)
374 15 wdlena

1l 3 madeud 2
Fodwn U(u-U-2)
ﬂﬁ@@ﬂLLUULﬁ@%Mi%ﬂaUﬂﬁ 3(2-2-5)
Design for Entrepreneur
M LALRAZNSTARARINANLLITY 3(2-2-5)
Presentation for Fashion Designing
mmé’aﬂqmﬁamuﬁﬁﬁaaaﬂLLUULLW%’u 3(2-2-5)
English for Fashion Business
FBITemensesnuuudy 3(2-2-5)
Fashion Design Research Methodology

3721 12 waena



SV GRLE)
FAS4301

FLP4201

SWa Y
FLP4202

Ul 4 aaSeun 1

IV

AaUzANUSN1TNLUULNTY

Thesis of Fashion Design

nswssafnUszaunsaivdnnisesuuuunduuagdudi
lallod
Preparation for Professional Experience in Fashion and
Lifestyle Product Design

373 7 wdlgha

0 4 nadeud 2
Fodw
nsiinUszaunsafimInnisesuuuundunasdudlalad
Professional Apprenticeship Experience in Fashion and
Lifestyle Product Design
379 5 wilgha
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Uu(u-U-9)
5(2-6-7)

2(90)

U(u-U-9)
5(450)
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1) wyusIYIN1seanwuUduAladalag

SHEIY
GENXXXX
GENXXXX
APP1101
APP1102
APP1103

LPD1202

LPDXXX

SV GRLE)
GENXXXX
GENXXXX
FLP1201
FLP1202
LPD1203

LPD1204

LPDXXX

Ful 1 mAeun 1

Fodw U(u-v-9)
sredAnw Il 1 3(3-0-6)
13 ANYII 2 3(3-0-6)
mmﬁmé’uﬁugmlﬁaﬂ’ﬁaaﬂLLUU 3(2-2-5)

Basic Drawing for Design

UsgiRmanifaluazniseanuuu 3(2-2-5)

History of Arts and Design

NANNITODNLUY 3(2-2-5)

Principles of Design

nsWeukuvdumlaialadmenouiames 3(2-2-5)

Computer Drafting Lifestyle Products

e aen 1 3(2-2-5)
371 21 wiagha

Ul 1 NALSYUN 2

Fodwn U(u-U-9)
1AWl 3 3(3-0-6)
s1edAnw Il 4 3(3-0-6)
N uia 3(2-2-5)
Theory of Color

5’a@Lﬁamsaame 3(2-2-5)

Materials for Design

pauameslunseanuuududladalag 3(2-2-5)

Lifestyle Product Design by Computer Program

pidaygswadeivduanlaialeg 3(2-2-5)

Contemporary Wisdom and Lifestyle Product Design

IV AN 2 3(2-2-5)
334 21 wUwnn



Sa Y
GENXXXX

GENXXXX
LPD2201

LPD2202

LPD2203

LPD2204

eIV
GENXXXX
GENXXXX

FLP2201

LPD2205

LPD2206

31l 2 anABeud 1
Fodun
sreAAnw Il 5
sedmAneily 6
MydeasiunIseanwuY

Communication in Design
WUIAALUNNTOBALUY

Designing Concept
nann1seenuwuuNansiualanalng
Principles of Lifestyle Product Design
msoenuuuaualaidladesnediy

Sustainable Lifestyle Product Design

Tud 2 Mmadeud 2
Fodun
evdEnwll 7
seimAnely 8

594 18 #u2enn

A1500NLUULALHAILIWITULazAuA ladlalng

Design and Development of Fashion and Lifestyle

Products
uinnssuaumlanaleg
Innovation of Lifestyle Product
A153YNNITNLUU

Research in Design

S94 18 wuQwnA
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u(u-U-2)
3(3-0-6)
3(3-0-6)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

U(u-U-9)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)



SHEIYN
GENXXXX
GENXXXX
LPD3201
LPD3202

LPD3302

LPD3401

SV GRLE)
FLP3201

LPD3203

LPD3402

XXXXXXX
XXXXXXX

1l 3 madeud 1
Fodwn
183 ANl 9
seddneiialy 10
nsnssuRaudnus
Preparation of Thesis
nseenuuuesteslaialngd
Lifestyle Furniture Design
dumlaalnaiunisasnsuusus
Branding of Lifestyle Product
AYIDINUAUNITODNKUY
English for Design

Tud 3 Madeud 2
Fodun
miaamwmﬁaﬂﬂizﬂaumi
Design for Entrepreneur
gualaialadanunisanuas

Lifestyle Product and Decorativeness

NWDINGYIIND
Business English
a = a
183V La0NLES 1
IV NADNET 2

28

U(u-U-92)
3(3-0-6)
3(3-0-6)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(3-0-6)

S 18 wUwNA

U(u-U-92)
3(2-2-5)

3(2-2-5)

3(3-0-6)

3(X-X-X)
3(X-X-X)

94 15 wUlena



SHEIYN
LPD4201

FLP4201

SHEIYN
FLP4202

Ul 4 aaSeun 1

IV

Aavzinusniseanwuudualaalend
Thesis of Lifestyle Product Design

nMswasiinUszaunisalivn@nniseouuuwidusazaudn
Taflloa
Preparation for Professional Experience in Fashion and
Lifestyle Product Design

59U 7 wiawna

p24
(4

ud 4 nMadSeuil 2

Foiwn
msfinUszaunisalimTnniseswuuurdusazaudladlng
Professional Apprenticeship Experience in Fashion and
Lifestyle Product Design

39U 5 wudlena

29

U(u-U-92)
5(1-8-6)

2(90)

U(u-U-2)
5(450)
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3.1.5 AND5UYSI183Y

IRAIY Fodvuazmodureseiv u(u-U-9)
GENO0101 YMIFEMUGUUM 3(3-0-6)

The Royal Court of Suan Sunandha

Ui anuduun gidygn wazdfdinvniaiugiuni dndnvaluay
NN EAYBINMIINGIFTYTUANaIuaTUn1 yadnn1m n151983n Aush wazauKNRLYeY
UnAn®

History, origin, intellect, way of life of the royal court of Suan
Sunandha, uniqueness and identity of Suan Sunandha Rajbhat University, personality, living

one’s life, love, and ties of the students

GEN0102 HUNTININYDIAIN 3(3-0-6)

Aesthetic Appreciation

AINUNINE AMUEIALY hasvoULI8VDIRaUE mia%ﬁﬂﬂizaumiaﬁuiuas
WhlaauAtnunlusssuns wasaunssy auviaudad landad nswans waglssanssy w
anuilanazaisUsyaunsaliTesuesauninm

Definition, the importance and scope of fine arts, the creation of
perceptual experience and the insight into the value of beauty in nature and fine arts
including visual, auditory and performing arts with literatures paying an emphasis on the

insight into and the creation of aesthetic appreciation

GEN0103 deaulngluusunlan 3(3-0-6)

Thai Society in Global Context

LuaAafiugu ATaunis niediau wsugia n19des wagnguuie
anuduiusuazunumvediveluuiunlan wWunsfnwidunauselew uaznansznuainnisd
Inglindudumisvesusznanlan msfiandrinuazianadfifsonisegsmiusgieduilugiuz
Uszraulan

Basic concept, social evolution, economy, politics, and law, relation
and roles of Thailand in global context paying an emphasis on the benefits and the effects
of being a part in global society, the procession of good conscious and attitude towards

living together peacefully as world citizen
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IWEIY FovuazArasuneseiv u(u-U-0)
GEN0104 NITWAIUIAY 3(3-0-6)

Self Development

pdnmsiugiuremginssuyed madlanueasdu anuniegilaly
AULDY WUIAANOBHNMITNMUIAY NTEUIUNTLALTINMIAUINU N15asIduiusnnsEnInyang
vinwgnsdanisensual melesiunginssuidsddudin uaznsdniutiniifinuaegsdanugy

Basic Principles of human behaviors, the insight into oneself and
others, the pride of oneself, concept and theories of self-development, process and
procedure of self-development, the creation of interpersonal relationship, skills of
emotional quotient management, the prevention of risking one’s life behavior, and living

one’s valuable and happy life

GEN0105 A2113TIVDIYIN 3(3-0-6)

Truth of Life

AUNLE ANUAIATY waEnaNNIIATUTIAlUYNTR YALILILAEAMAT
YOITIIULUIAAU A AN USYEY1 NAITINTYAIULA AU LATAIINANE TTUANAIINEY
gy nsliTinegnafinumnasiesssn ensegsmetsduiguiugauludny

Definition, the importance, and Principles of living one’ s life in all
dimensions, goals and value of life based on religious guidelines and philosophical
Principles, strategies to encounter adulthood, sickness and death, methods of seeking
sustainable happiness, living one’ s life with ethical value for peaceful coexistence in

societies

GEN0106 P Tud NN IAUUTITY 3(3-0-6)

Life in Multicultural Society

AUVMUYUALUVDULUAAIIUNU 1B YBIFTIANN I UTTTY avdlaid oy
d3A3 N154099 LATHFND WATNISANYY AUVAINUAIENITIAUTITH Tovi NANYU LA LAzt
medsanlunmssuduiin uneuAnadeunduiniAerfunseguiuvesywd wasiianadiin
sonsliTInsmiugduludsnuwy Tausssw

Definition and scope of the meaning of multicultural society, the
insight into society, politics, economy and education, the diversity of culture, races, social
groups, genders and social status in living one’s life, concept of positive thinking relating to

human ’coexistence with good attitudes of living with others in multicultural society
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WY FoIvuazAosureseiv u(u-U-2)
GEN0107 anulunailiosd 3(3-0-6)

Good Citizenship

Ay wagauddyvesamdunaidies $3ndns unum wihil uas
Wuszn1edany N1583ad1dn ANGITY KaEATESITU N15AT19ANBIA LAY TN ITNE N15E
Virunduazadeuiifdedeny wWunsdunadesifmuvdnuseaniulag aunsaufifamuussie
FukazruUsTIUlleuUsTnalvasdny

Definition and the importance of good citizenship, awareness of rights,
roles, responsibilities and social commitment, acquisition of conscious mind, moral and
ethics, including the creation of voluntarily contributions and public consciousness,
possession of good attitudes about and value of society with an emphasis on being a good
citizen based on democratic Principles capable of following the standard and Thai tradition

as well as customs

GEN0108 AUANDUIAIY 3(3-0-6)

Beautiful Thought

Au3 AN lanwAnlagn sUURUsEINY MsAnBaATIER N15An
Fruuan mstnafiieadisnnusiuaamisensual nsdnlanuesgagend AuASeALazNIg
IansiuaIAsen 33nNsUTUAILagn1sn deny IWuinwea1un1sAned 19l TN Lag
Anwzlunsuitym

Knowledge about and the insight into concepts and empirical practice,
analytical thinking, positive thinking, mind training to create emotional stability, true
understanding of oneself, stress and stress management, awareness of self-adjustment and

socializing with an emphasis on skills of sensible thought and problem solving

GEN0109 ANFASIZIIY 3(3-0-6)
King’s Philosophy
VoY uageednuiveanses1vn ngulvd iwsugianeiiies lasainisou

a a

Woawnannses1veans Qidayyviesdiu I0¥Invesgururiou 1a11usn Aruandaa wazsniu

[

[y a

F1uULAR Lﬁaaﬂszﬂuguﬂmmwﬁaqﬁuaéwﬁﬁu
King” s philosophy and sciences, new theory, sustainable economy, the
royal’s initiative projects, local intellect, communities’way of life with love, unity and the love of

one’s homeland with the purpose of raising sustainable local intellect
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IWEIVN FoAvuazmesuteseiu u(u-v-9)
GEN0110 diinlne 3(3-0-6)
Thai Consciousness

SnvazinlunardTmuinisvesdeaulng wumsmssnduiinvesaulne
Fausiinaume s Tausssu iideyayn Anflen N1sliRauAT AMSITULALASEEITN NISLileY
nsunATes Lendnwallazdndnwalvesanudulng Idwisanudulyne wagianiesnisiauives
fpunazinusssulne

General characteristic and evolution of Thai society, way of life of Thai
people from birth to death, customs, culture, local intellect, value, value raising, moral
and ethics, politics, governance, uniqueness and identity of being Thai and direction of the

social and cultural development

GENO111 nsasnevineediin 3(3-0-6)
Building Leadership Skills
98 wUIAA NANUHUR Aaudnyy wihlitugu ameiih finwgnsdeans
NiNwen15851973 ﬁﬂwz'ﬁ'éfﬁﬁ’aﬁm%’wﬁﬂﬂuﬁmswﬁ 21msUsegnd fuaniunisaleng 4 ile
WA dugin
Theories, concepts, practical rules, basic characteristic of
responsibilities, leadership, communication skills, team building skills, key skills in the 21st

century, applying to situations to develop leadership

GEN0112 Jyqrlneusnnsau 3(3-0-6)
Outside of the Box Thai Intellect
WUIAN UNUM ARUAT LLmvmm'iﬁwmﬁummmmLamaaﬂ@mﬂm n1g
afassAuwavdovantygyilng nsussenduuiAndygiinedenisaniuginludrugalvduas
a%’wgaﬁmﬂmm{]zyﬁyﬂm
Concepts, roles, values, and guidelines on the alternative development of
Thai intellect, the creation and the extension of Thai intellect, the application of Thai intellect to

living one’s life in modern society and adding value to Thai intellect
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SREIY YDAV LATAIDTUIYSI8IYN u(u-U-a)
GENO0113 LSIUUAALALATIN 3(3-0-6)

Inspiration of Life

ANUFIAYVBINTEUIUNITAN fuersusiuardnumenisin nszurusirdly
NTHAUNATUAIINNAINRANBVOILUIAALAZNTZUIUNITAN NTAANYININANAATAIE \ieadnauss
Tuaalalunisaniiuagin

The importance of thinking process, basic emotion and thought
characteristic, paradigm of the integration of various concepts to thinking process, case

studies from various sciences to create inspiration of life

GENO114 ddunssunssu 3(3-0-6)
Color of Literatures

AIMUAUIYLASYDULUAUBIITIUNTIU ?J’:‘mliﬂﬂ’ﬁ‘ll@\i’ﬁimﬂﬁimQﬂ{jﬂﬂﬁu
WBNsaieosualdu 137U NMITIATIZRE N1IAAIN KaZN1TIATNTIUARLANAZTUREN Mz TUAN
wazUszwalve nsnszuinuaziuguA1veIsTNITY

Definition and scope of literatures, evolution of contemporary
literatures, the creation of humor, reading, analyzing, interpreting, and criticizing east and
west literatures including those in Thailand, the awareness and the perception of the

value of literatures

GENO0115 ANEUATIING 3(3-0-6)
Film Appreciation

A3 JUkUY Ysedd Wanisvesnmeunslulanayiueen axiunn uag
Uszmdlng ssfdszneunmsadiasssaunmeunsisiugulasade anudunn Ussan way
sUbuumstiaue emunanuiuazarudilasonmeunslugeduuuaznsseifiugunie
VDINTNUUANT

Knowledge, forms, history, development of moving pictures in the
eastern and western world including Thailand, elements of film production including
structure, origin, types and presentation forms with the purposes of the development of
knowledge and the insight into moving pictures as film viewers and the evaluation of film

appreciation
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WY FoIvuazAasuremein u(u-U-2)
GENO116 ArmRavdegiluiiiuase 3(3-0-6)
From Disappointment to a Dream Come True

nann1suazLuIAn nssuileduanzdaymlutia nsilanuenaznis
Uusudlowdaysuilamnisinudala ensuel wazdany ﬂwsL%Uu%;ﬁmﬁ’wizaummiﬁmq Tuias
Unuazidsau ndnmsduduiiafioaisauluynda

Principles and concepts of coping with problems in life, the insight
into oneself, self-adjustment when facing psychological, emotional, and social problems,
awareness of various positive and negative experiences, and Principles of living one’s life

for the creation of happiness in all dimensions

GENO117 agJuinen 3(3-0-6)

Science of Living

MsaeviruARTA Fnvemsilsuaznisyaiiteatisanudile anumszmin
LazsnluRAMAIYDINULDY NM5A0aITHAZNITREAIENNNIAILARDE 1T USEANS A N15TANTT
a1sual¥sau nmsegsuiuludsauegneliannuay n1siasaseses

Optimistic mindset, empathic listening and speaking skills, self-esteem,
effective thought expression, negative emotion management, happy coexistence,

negotiation

GEN0201 asldntunlne 3(3-0-6)
Thai Usage
vinwgnsldatwilnesunisue n1sile n1987U wagnSRgunLwEnhengal
WiemsAeasuazmsiauenany nMsldmwinglivnsauiunamesiasansemneden
Thai language usage based on grammar for speaking, listening,
speaking, reading and writing for communication and presentation, appropriate Thai usage

in variety of situation and social manners
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IWEIY FovuazAresureneivn u(u-U-0)
GEN0202 A INBLBIIBINT 3(3-0-6)
Thai for Academic Purposes

awilneilens@inwinisFoud msuansnudaiiiu Bvms madeu
897U uagn13898s Msldansaumaiienisiuduteyasindonarnuaneisde dsfiurinazde
3idnnsedind ionmsiiauenuddunis

Thai language study skills, expressing academic opinions, writing
reports with citing references, information retrieval of printed and electronic materials for

academic presentation

GEN0203 aelneiianisusznauaniin 3(3-0-6)
Thai for Careers

finwensldnimlnefienisvinau madeuluaiasau ns@eulsea
g7 NIREUNTEEDTI¥NTT NS gUTENN NMTREUTIBNUNITUTEYL NITLUEEIALLEY Lay
meldmlveludedsauosulml meiauenamuluiiansisausuay/ viensdeaslungilve)

Skills of Thai language usage for future careers completing application
forms, writing resumes, writing official letters, taking notes, writing meeting minutes, self-
introduction and Thai language usage on social network, oral presentation in public and/or

mass communication

GEN0204 AMEBINgEiENITaRESHAZNTEUAY 3(3-0-6)
English for Commmunication and Information Retrieval

nsldnudangquiienisdearsluaniunisalaneg ludinuszsrfu ns
WNN18YIANIIN N1TUTTEIEdnYaeE n1syafuuan1salluedn nsldarwmialnsdne n1s
ussEBanUTinariiante nslidids nsudlatlymn nmsliduuza msduduansaumeani
Sidnvsedind M31e8s MmaFeuiandensiFoudine pruleyadidnmsetind uasded i

English of daily life Communication in various situations; greeting and
getting to know one another, giving description, talking about the past, talking on the
phone, describing places, locations and directions, giving instructions, problem solving,
giving advice, electronic information retrieval; citing references and learning from electronic

databases as well as printed materials
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IWEIY FovuazAresureneivn u(u-U-0)
GEN0205 AMEsIngEsiaineznsIeY 3(3-0-6)
English for Study Skills

mslénwdsnguifienisioans n15tideya N15ATUAIIN waTLARIAIY
Aauiu nad3nnseu madouludinusyariu mssneds uagnsldwauynsu ilenseuuaznis
e TneldFeszuvansauma uazgiudeyadidnnsedind

English for communication, including giving information, writing summary
and expressing opinion; reading strategies; writing in daily life; citing references and using

dictionary for reading and writing via Information system and electronic databases

GEN0206 AWNDINGVIIVINTG 3(3-0-6)
English for Academic Purposes
Awdanguilon1sAnumsiseus msuanseuAniu 13vns madoy
897U uagn138198s Msldansaumaiienisiuduteyaaindonarnuaneisdedsiurinazdo
Sidnvsedind Wenshiauenudivimsluguuuuding 4
English for study skills; giving academic opinions, writing reports with
citing references, electronic information retrieval using a variety of media including printed

as well as electronic materials for academic presentation in various forms

GEN0207 MesengesiionsUsznaunIn 3(3-0-6)
English for Careers
vinwensldnwdnguitentsvinu madeuluatnsny nmadeulsedd
g7 NMIREENEERTIUNNS N19RsuTuRn NSWEUTIENUNTUTEYY NSHUEIAULBY uaY
nslnudinguludedinuooulat mahauenasulufiaisisuguas/vionsdoanslungaing
Skills of English language wusage for future careers completing
application forms, writing resumes, writing official letters, taking notes, writing meeting
minutes, self-introduction and English language usage on social network, oral presentation

in public and/or mass communication
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IWEIY FovuazAresuneseiv u(u-U-0)
GEN0208 mmé’anqmﬁami@mqmmw 3(3-0-6)

English for Health Care

ﬁ’wﬁmmé’mqwﬁugmwNéf’mqsumw vinwgnsenulagnsdeans s
guaguam anuaansalunsadenudilafsrfumsldenazienaisiiduel msdunuay
Anwdiufuieasulseiinutes msdesiulse Lﬁaﬂiﬂwﬂumi@LLamuLaﬂLLazﬂsaUﬂ%ﬁ

Basic English medical terminology relating to health, reading skills and
communication for health care, ability to create the understanding of medicine usage and
medical labels in English, information retrieval and further study of frequently found
illnesses and the prevention of the diseases for the benefit of the individual and the

family

GEN0209 mmé’anqmﬁamsﬁ%auau,azmswumiuﬁmmsmz 3(3-0-6)
Public Speaking and Presentation Skills in English
ndnmananwssngulufigurulnomidngudmune Snqguszasdlunis

A N15naInuztiiawes Msnadauaznania nseieuidilasaiesfiosyn nsienvuy

Q‘Uﬁiiﬂ@i’mG]ﬁ’e)’]ﬂLﬁﬂ%Ui%MﬁNﬂﬁWﬂﬂ FBsdenunsnansuaidu wagnisideniidefiuivay
English Public speaking and presentation skill in the areas of defining

audience, objectives of presentation, self-introduction, dynamic opening and closing,

appropriate transition, organizing and developing ideas, preparing both mentally and

physically, fighting fear, humor techniques, and selecting appropriate topics

GEN0210 2MNTFUAYIBINguLNBN1THDES 3(3-0-6)

Discourse English for Communication

ANUENATY WaTUITELANYDINITYA Mé’ﬂmiﬂﬁﬁ’aﬁjymﬁﬂumiwum nMsiUag
Foe msfinufuRnsile ya 61w Weu evszndldlunisvihnuais uagnslidin lneiunns
pAUT1y MIUNAUD NIINENIFUNTNIY Lazn1TLAIT

The importance and types of speaking, basic Principles of speaking,
utterance, listening, speaking, reading and writing practices for the application at work and

real life with an emphasis on discussions, presentation, delivering speech, and debates



39

SRAIY FovuazAodureseivn U(u-v-9)
GEN0211 AU 3(3-0-6)

Chinese Language

nsldamwdu sunsils maye Mss wagmadou Wleuanidsuainug
AuAn doansiiessiluaniunisaialydasafieliinenuaansonanwiildludiausesu
wazdiaudlasudeny Ussinal uazinusssy

Chinese language usage including listening, speaking, reading and
writing for knowledge and idea exchanging, and communication in authentic situations /
simulation to build up language competence for daily communication with the insight into

social, custom and culture

GENO0212 Mg 3(3-0-6)

Burmese Language

nsl¥awnain funisils nsya n13e1u waznsBou euanaey
Auinudn deansisessnluaniunisalaiydasadieliiinmiuaunsanianiwilily
PInUszdniu uazdanudilasudiny Ussindl azTmusssu

Burmese language usage including listening, speaking, reading and
writing for knowledge and idea exchanging, and communication in authentic situations /
simulation to build up language competence for daily communication with the insight into

social, custom and culture

GENO0213 AYNVUS 3(3-0-6)

Khmer Language

TN IMIILT AUNITHY N1SNA N15BU waznIs e Wisnanasy
AIUIAUAR doansiiessnluaniunisalaiydiassfielfiinainuaiuisanisntwfildly
PinUszdiu wazanudilasudiay Ussindl uaydmusssu

Khmer language usage including listening, speaking, reading and writing
for knowledge and idea exchanging, and communication in authentic situations /simulation
to build up language competence for daily communication with the insight into social,

custom and culture
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SRAIY FodwuazAadureseiv U(u-v-9)
GENO0214 AN 3(3-0-6)

Lao Language

nsldnwan sumsila nmsye mseu waznsidou ileuaniudsunig
AUA doansiiessiluaniunisaialydasafieliinenuanunsonanwildludiauszsitu
wazdaudlasudeny Ussinal uazTnusssy

Lao language usage including listening, speaking, reading and writing
for knowledge and idea exchanging, and communication in authentic situations /simulation
to build up language competence for daily communication with the insight into social,

custom and culture

GENO0215 ALAUIY 3(3-0-6)

Vietnamese Language

nsl¥awdenunm sunsila sy n1seu wagmadeu Wileuandey
Auinudn deansisessnluaniunisalaiydasadieliiinmiuaunsanianiwilily
PInUszdniu uazanudlasudian Uzl wazimusssy

Vietnamese language usage including listening, speaking, reading and
writing for knowledge and idea exchanging, and communication in authentic situations /
simulation to build up language competence for daily communication with the insight into

social, custom and culture

GEN0216 AMeuLad 3(3-0-6)

Malay Language

nsldniwaniad funsila n1sya 138y waznndou ieuaniudsy
AIUIAUAR doansessnluaniuniselasyvsrasuiieliminaruaiuisanisniwildly
PinUsedrTu wazdanuilanudiny Ussind uagimusssy

Malay language usage including listening, speaking, reading and writing
for knowledge and idea exchanging, and communication in authentic situations /simulation
to build up language competence for daily communication with the insight into social,

custom and culture



a1

SHEIYN FoYvuazmesutesedv U(u-U-2)
GENO217 AWNNE 3(3-0-6)

Korean Language

Snwsnunnva wiysuzuazasy dwiuazliennsatuiuguildly
FAnUseau Ansinweits 4 §u Anwrimusssunmva

Korean alphabets, consonants and vowels, vocabulary and basic

grammar for daily conversation, practice 4 skills with Korean culture

GEN0301 waluladansaumeaiienisaeds 3(3-0-6)

Information Technology for Communication

n&nn1s Auddey arudiugiuisifumaluladaisaume szuy
Aoufiames Msdoansteyauaziaions msdanisgutoya Teyavuialng nsldeudumeside
Wauinsveamealulagansaumeaglanidvia aeuiunes nisldnalulad w.s.u.wmelulagfdvialy
fifeing q waznisasuuladlulaniava

Principles, the importance, and fundamental knowledge of
information technology, computer systems, data communications and networking,
database management, big data, internet usage, development of information technology
to the digital world, cybercrime act, application of digital technology in various dimensions,

and digital world revolution

GEN0302 Inermansuazimaluladinanunindia 3(3-0-6)

Science and Technology for Quality of Life

AUTNNY ANENAY Uszlawil ATaUINTT AUATINRTEN UNUIATTIVAILN
Inenmaniuazimaluladmunisiasuilamesaniifinadenisissinogelinunin

Definition, the importance, benefits, evolution, progress, roles of the
development of science and technology based on the changing world resulting in living a

quality life



a2

IWEIY FoIvuazAresureTeivn u(u-U-9)
GEN0303 neneansiviawiadon 3(3-0-6)

Science and Environments

mmmmaLLazmmﬁﬁzymﬁVlsnmam%lﬁUaﬁquaﬂiiuﬁuaﬂ?\unmﬁamawwé
LLazmywéﬁiaﬁ'ﬂm@ﬁam FPUUHAT Y IS NININTEITUIA ANUVAINANBVINT NN miaiﬁﬂ‘@
wardlapmuatiy snasgudanndon msusuudanndesvitimnumsnzaenunmiin

Definition and importance Scientific relating to the effect of environmental
behaviors on human and human behavior on environment, integrated ecosystem of natural
resources, biological diversity, environmental conservation and pollution  problems,

environmental standard with the improvement of environment for suitable quality of life

GEN0304 Swiniundiia 3(3-0-6)
Digital Literacy

nsimuineeluaudnlafdia wgAnssualsaune uyveransaang
VinweAdvia AuaaInnRiTa n1sysanswaluladfidva 3esssuadvie Msdunaidiondia

anmwndenAdvia msdvinsiudendiia

Development of Digital literacy, Information behavior, Digital
Humanities, Digital skill, Digital Quotient, Integration of digital technology, Digital Ethics,
Digital Citizenship, Digital Environment, Digital media literacy,

GEN0305 Tununisiienunn@in 3(3-0-6)

Recreation for Quality of Life

WWIAR M08 AIUVIINELAZANEIAYTRITUNUINT VYUY IEkasUTEANYBY
fhumnms nmseenuuuAanssutiuninms mewnseufeRanssutiunuinig meilndaiioguniwae
HATIN

Concepts, theories, meaning and the importance of recreation, scope
and types of recreation, recreation activity design, relaxation with recreation activities,

mind training for health and soul
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WAV FodvuazAreSureseiv u(u-uU-9)
GEN0306 nsauagu M miudIngaln 3(3-0-6)
Healthcare for New Generation
nsauainuwazgunnludinisdaasy nsdesiu n1sshw I,Lazmﬁ’(lwz\lu
HadeiiAerfudin e 3o Tnvuinis annzidsansguain anuivtmsingimansgunm
naenIulANgluUsvendldlusduuuanninesdsiuiuiinusedniula

Health care in the dimension of health promotion, health
protection, treatment and rehabilitation in terms of life health factors of genders, ages,

nutrition, health risk, including the application of holistic health science in daily life

GEN0307 URATTIUNIAIUAN 3(3-0-6)

Miracle of Thought
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Principles and concepts of nature of thought, human’s systematic
thinking process, systematic thinking, critical thinking, analytic thinking, the integration of
thought and the story composition, the analysis of data and information with reasons for

application in creative daily life problem solving

GEN0308 dulnns#in 3(3-0-6)

Infographic
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Thinking process, analysis based on concept of information, Principles
of design, presentation of identity, organization images including experience through

information technology
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GEN0309 IIRINA 3(3-0-6)
Digital Life
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Basic knowledge about digital, roles of digital as mega trends
influencing the changes in Thai and Global societies in variety of forms, the invention of
buildings, equipment and smart devices accompanied by the application of the Internet of
Things, social network, consumption behavior via communication devices, law, online or social
network enterprise, living one’ s life in and human adjustment to the fast erowing digital

technology with happy and secure life in each age group

GEN0310 NTESLETUFVNINN WA 3(3-0-6)
Sexual Health Promotion
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Concepts of sexual health care, sexual change from teen to elder,
preparation for marriage, happy and safe sex, family planning, sexually transmitted
diseases and sexual problems, risks of infectious diseases to people in various age groups,
human’s immune system to prevent infectious diseases, preliminary prevention and self-

Care
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GENO0311 s3suvIRUNUnA 3(3-0-6)

Natural Therapy
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Knowledge about natural therapy based on medical science, art in
living one’s life and secret of local intellect and herbs, results of the studies relating to

causes of illnesses, mantra therapy, meditation therapy, food and exercising

GEN0312 Swinviun12n1siRy 3(3-0-6)

Financial Literacy
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Theories relating to the value of money and financial state, Principles
and methods of study concerning finance and mathematic relevant to financial activities
and daily business transaction, suitable financial management in present day; household

debts, various acts and contracts on electronic devices or easy application

GEN0313 ASLAU 3(3-0-6)
Dancing
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Theories, Principles, fundamental knowledge of dancing, physical
performance, dance movement skills, body ’s strength and flexibility, security, prevention

of injuries and basic first aid
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GEN0314 Tomz 3(3-0-6)
Yoga

AnudAgLarUsylevilveinsilnleas N19M3EUAINNGDUVBITINIY AT
SmBuatorouazndmile waliamainfwazaaendsiie nsiinvhoraussigg niseuauay
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The importance and benefits of yoga practice, body preparation, joint
and muscle stretching, muscle tightening and relaxing techniques, various practices of yoga

fisures, breath control, deep and secure relaxing practice

GEN0315 FInanaIu 3(3-0-6)
Never Get Fat Again
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Knowledge about health, roles and impacts of food providing energy
leading to weight control, the correlation between suitable body weight and good health,
food specification of energy and nutrition for weight reduction and exercising for weight

control

GEN0316 ANERILNINITYZAD Y 3(3-0-6)

Science of Anti-Aging
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Principles, knowledge concerning beauty and good health based on
science, nutrition for beauty and anti-aging, products and beauty modification, tips for wise

product choice
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GEN0317 AranstazAaluieeImsv1299 3(3-0-6)
State of the Art of Royal Cuisine
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Knowledge about royal cuisine, correlation between cuisine and healthy
nutrition based on royal cuisine, roles of royal cuisine nowadays, social and culture relating to

royal cuisine, the evaluation of cuisine recipes and nutrition value of royal cuisine

GEN0318 nUaaany 3(3-0-6)

Safe Sex
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Awareness of nature of sex, roles, beliefs and culture relating to sex,
evolution, deviance, and abnormality of sex, the prevention and problems conceming sexual

intercourse, family planning, self-adjustment and living equally in the present society

GEN0319 HU32Naun13gsnamavia 3(3-0-6)
Entrepreneurship in Digital
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Concepts, theories and process of being start-up entrepreneurs with an
emphasis on innovative creation, business models, Principles of administrative management for
entrepreneurs, the application of innovation and technologies for commercial purposes, laws

relating to business operation and the use of applications for commerce
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Digital Millionaire
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Principles and mindset of entrepreneurship, technolosgical

innovations, digital marketing, big data analytics, block chain and cryptocurrency,

Innovations for business, cyber security and personal data protection act

APP1101 m's'a'mLﬁuﬁugﬂmﬁ'amuaammu 3(2-2-5)
Basic Drawing for Design
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2D and 3D basic drawing techniques from the composition;

appearance, shape, light, shadow, distance and texture Practice the drawing lines to

generate the basis of related designs

APP1102 UszifrdnsAaduazniseaniuu 3(2-2-5)

History of Arts and Design
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Historical study the Art evolution in each era, conceptual framework
evolution in arts creation, artists and designer’s work and analyze their work in order to

apply in designing
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Principles of Design
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The Principles of composition art, basic designing and the
fundamental of color theory for the design Practicing in creating design to be proficient
and be able to apply to various design related fields Practicing in communication skill by

the explanations and appropriately visual communication

FLP1201 noufd 3(2-2-5)

Theory of Color

naBsuierfundd Auau 299538 253030098 Ardmiinuesd ndud A4
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This course emphasizes the study in primary colors, secondary colors,
color wheel, color tone, complementary colors, psychology of color and color application

in order to design the fashion and lifestyle products

FLP1202 FanLian159enUUY 3(2-2-5)
Materials for Design
nsvhenudlafetuardiuguananifansrostanussansag i
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In the subject, particular emphasis is placed on the overall
understanding of materials performance and its evaluation as well as the process and
working concept for the fashion and lifestyle products materials selection Understand and
apply the Principles for making models and prototypes in the fashion and lifestyle
product design field
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FLP2201 mMIsBnuUURATAILLNTUazBud laddlnd 3(2-2-5)
Design and Development of Fashion and Lifestyle
Products
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Learn about the lifestyle of consumers through research and
analysis to determine fashion and lifestyle product design concepts and development
with marketing trends to be a factor in the creation of the work and bring knowledge to

prototype production and testing the product to meet the needs of today's consumers

FLP3201 msaamwmﬁaé’ﬂsznaums 3(2-2-5)
Design for Entrepreneur
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This course focuses on the study of production process in product
organization, product concept creation, production procedures and model development
The students can practice in product designing, model creating, and make a presentation

to entrepreneurs
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FAS1201 UsziRransin3aausanie 3(2-2-5)
History of Fashion Design
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History and origin of Western and Thai costumes, their relation with social
condition, religions, philosophy, belief, as well as the forms of tradition Western and Thai

costume in different eras, together with its application to basic contemporary costumes design

FAS1202 NENN1321A AT 3(2-2-5)
Principles of Model Drawing
nannsnalassiuludnuazriimsmaiedeulmnuuineg diulszneuves
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Principles of Model Drawing s in various motion postures including

details of models namely, head, eyes, nose, mouth, hand and foot with the purposes of
applying this knowledge in fashion designs and finding out guidance or one's own style of

model drawing

FAS1203 nsdmduilesdy 3(2-2-5)

Foundations of Sewing
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Practice machine, tools and equipment used in sewing, hand sewing,
fixing fastening, the sewing machine industry, making, various kinds of treading, ripping, and

basic blouse and pant sewing
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INEIY Y3 MaTANBE NI u(u-U-9)
FAS1204 ‘ﬁugﬂumﬁaanLLUULLW%"uLLazmiwam 3(2-2-5)
Foundations of Fashion Design and Sewing
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The basic Principles of fashion design ,the inspiration for the design
and concept determining the colors of design including practice with 2 and 3 dimensions

project

FAS2201 n1senUUULNTuienauNnes 3(2-2-5)
Fashion Design by Computer
ndnmsuagIsnslilusunsudusesuilélumsesnuuy wagilinfiing

sanuuuseAauamnes lngldlusunsudnsagunisinunisesniuy
Principles and procedures of computerized programs in designs with

practice in designing through the computerized program application

FAS2202 N150DNUUULNILATULAZINAULUU 1 3(2-2-5)
Pattern Design and Make a Pototypel
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ndisunszluss e manstuitugu Weldiduuumislunsesnuuuudusely
Principles of costume master pattern creating, body measurement

technique, and ratio specifying with the purposes of practice in creating basic skirt, blouse,

sleeve and pant patterns as guidance and fitting for further fashion designs

FAS2203 ﬂ"IiE]E]ﬂLL‘UULLWVILﬁ%ULLaSﬂ’ISﬁﬂLgU 2 3(2-2-5)
Pattern Design and Make Prototype 2
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Principles of advanced costume pattern creating, the procedures of
adjusting a variety of costume patterns, by applying master pattern including learning and
practicing in techniques and procedures in prototype advanced sewing as guidance for
further fashion design
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FAS2204 wé’nmsaammuLLW%’uqumaﬁu 3(2-2-5)

Principles of Fashion Design on Nude Model
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Principles of designing costumes on nude models, basic techniques in
Creating various patterns of costumes, blouses, skirts, pants, together with practice in

costume designs, pattern creating, and making costumes for the models as designed

FAS2205 nMseenuUUAIRaIEdmSURUA N 3(2-2-5)
Textile Motive Design for Fashion Design
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History and evolution of textile motive designs from the past up to

now, types of textiles including creating textile motive with the techniques of knitting

weaving, dying and printing, practice textile motives designs by setting up various types

textile motives with suitable color selection, and its application to fashion design

FAS2301 M3dnnsauATUN Ty 3(2-2-5)

Fashion Merchandising
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Forms of fashion management, influences affecting fashion; social and trends
in each era including market analysis and evaluation for consumers with the purpose of developing

guidance for creative fashion designs serving the market needs as well as fashion business
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FAS2302 mmé’anqmﬁamuaanuwLLW%"u 3(2-2-5)

English for Fashion Design
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Basic technical words and expressions, colors and surface with an emphasis
on developing and practice in conversation related to fashion designs including contents and

articles concerning fashion trends, which will be applicable to learning and future career

FAS3201 mMya¥1eassAmainuaaNUUULHTY 3(2-2-5)
Creating Techniques of Fashion Design
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Study and create various techniques in fashion. Explore and

experiment with materials for fashion and lifestyle product design field

FAS3202 nMseanuUUUNYuAIEATY 3(2-2-5)
Fashion Collection Design
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Study to theory and practice of collection costume design. Basic design theory from

Foundations of Fashion Design and Sewing course with the purpose of its application to fashion collection

desien
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FAS3203 MAALIUAENTIAUEAINALUN T 3(2-2-5)

Presentation for Fashion Designing
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Explore design thinking process, planning for verbal presentation and various
presentation methods including fashion exhibition and fashion show with the goal of evolving their
own individual aesthetic. Learning by problem solving, explore, develop for apply to their

individual design and verbal feedback with an emphasis on commmunicating effectively

FAS3301 n1siAnnsgsRaLWY 3(2-2-5)

Fashion Business Management
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The course aims to provide basic understanding of Fashion business
management and marketing Principles, understanding of the basics of project management,
presenting the elements of business planning, introduction to the elements of business
administration including cost and budget analyses and management and leadership

practices relevant to the Fashion design students

FAS3302 AMwdenguiitasugsiaseniuuundy 3(2-2-5)

English for Fashion Business
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Words and expressions used in fashion business and communication
with an emphasis on developing and practice in skills of reading, writing, listening and
speaking concerning activities related to fashion business including reading fashion business

articles
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FAS3303 A53UNINITBANBUUN I 3(2-2-5)
Fashion Design Research Methodology
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Study, analysis of fashion design research methodology by problem
solving based project. The professional project should reflect the ability to conduct an
individual study, individual service learning project, group experiential learning, or research

project in which students synthesize learning courses in the Fashion Studies

FAS3401 Qﬁﬂzy,mﬂLLazﬁ'ﬁuuSﬁmﬁamuaamwuLLW%"u 3(2-2-5)

Wisdom and Culture for Fashion Design
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History and evolution of native Thai textiles including equipments and
tools for native Thai textile weaving dating back to he past up till now, as well as special

project aiming at solving self-selected problerns in designs

FAS3402 NNT0ONUUULHIULANIZNN 3(2-2-5)

Specialized Fashion Design
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Specialized Fashion Design procedures for lingerie, sleepwear,
Swimsuit, children's clothing and sportswear are detailed as well as the techniques,

materials and methods applied to design and an outfit for each category appropriately
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FAS3403 NM309NUULLATEIUTENBUNSUAINNY 3(2-2-5)

Fashion Accessories Design
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History and origin of types and forms of accessories, creating concepts
in accessories designs to complement the overall fashion designs together with practice in

designing accessories for various types of costumes in the forms of 3 dimensions

FAS3404 nMseBnLUULATasUAsNEFMTUNTUANS 3(2-2-5)

Costume Design
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Analysis of basic data of various performing arts to design costumes for
such performances with an emphasis on creative thinking, and the suitability of costume

features based on careful analysis

FAS3405 é’uummmammuuﬂ%’u 3(2-2-5)

Seminar in Fashion Design

AMUMUNBUAT FULUUVBINITIATUNUN iamﬁqmﬁé’uﬂ’?ﬁLLazé’ﬁm%’agami
EJ’eJﬂLLUULL‘V\IGEiIJ‘U %’1ﬂ‘Uqﬂﬁ’]ﬂi.ﬂ’]EJ‘L!@ﬂ‘iﬁ%@ﬁﬁ’)ﬁ]ﬂ?ﬂ%’]x‘iﬁ’]ﬂﬂ’ﬁ@@ﬂLLUULLW%UﬁLﬁEJ’J%@Q VED)
uwnastoyalutlagiiuegieiiszuy uavdaduuunluidernagmasumsesnuuuunduiitnalalng
M dyinensdodideivganiziiu ﬂy’ﬂmﬂ%’guasLaﬂﬁuumussmaLLazLLaﬂLUS"waaﬁmmif
MasumMIeeNiUULITY FsazthluguuimansiannnussnuuuLA3esundy

The definition and forms of seminar in fashion design including
systematically searching and exploring fashion information from various sources namely,
external personnel or relevant fashion design institutions, and organizing seminars in
fashion design with interesting topics together with specialist guest speakers from
government and private sectors with the purpose of exchanging body of knowledge in

fashion designs resulting in guidance of fashion design development
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SUEIYN T mazAresuresedvn u(u-u-2)
FAS3406 nsUnuazagaieii 3(2-2-5)
Embroidery

Uszinnvaenistnuaznisaganeinnuusinge wadakavaunsallunislnuag
aganefi1 naonaunsEnUftRnstnuazaganediuuusingg Weannsalulidunuimisluns
ponLUULIFULH

Types of embroidery, its techniques and equipments including

practice in embroidery with the purpose of its application to fashion designs

FAS3407 N199DNKUUNTINAUKASNITHAINLN 3(2-2-5)

Make Up and Hair Design

%y’umaumiaaﬂqumawﬂugﬂmqmm wazadiadumaulunisudsnd
019 935 wierhanllfmnzaufulenanaznumaefunisesnuuuumdy

Steps of various forms of hair design, techniques and steps in accurate
make up with the purposes of enabling make up and hair design to fit in particular

occasion and its application to fashion designs

FAS3408 aeR1NInsnssulng 3(2-2-5)
Mural Painting in Textile Design
aer19NIRTNIIY TR Usw iR elanasnss UM Ias 9aTIANaNU
Insnsnilne omsUszendldlumsadiassdmpameiuaseiosusmenural Painting in Textile
Mural painting in textile design. Analysis of history of various mural painting to create on

textile design including techniques and processes for fashion design
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IWEIY YIVIMAZADZUIYIIYIYY u(u-U-0)
FAS3409 qmamnsimﬂ?auwiamﬂ 3(2-2-5)

Apparel Industry

nszuaunsanAeduasimeluladildlussuugmamnasy vda msldan
a;dﬂsaJLLazLﬂ%iaq%’ﬂsqmmmsmLf?‘:aﬁw gipvomziduiasiidulugnamnssy nsiuuudnuas
NSUSUTUIA NITINWUULEENISAAAILINAT N15YH NISARRNKAENTSIALENTIENIU NITIIHHY
nsHEn Anuvasadielulsanuanaivngsy

Processes of producing clothes and technologies used in clothes
industry, technologies, types and usage of equipment and machines, types of trading with
industrial sewing, making sewing patterns and adjusting size, laying out the pattern and
measuring cloth, cutting cloth, fastening and task distributing, production planning, and

safety in the factories

FAS3410 dndnuainsduduiagsnaundu 3(2-2-5)
Brand Identity for The Fashion Business
wdnniseenuuuLIilnenITIATIiSdnvalkazALGeINSUBIRATN

dud uidulutlagtu lnsaunsanevausinguihmngldegwdpiau Sn1seenuuuussiandudn

enuifudandusifinnumainvanswayanuaieasse
Analysis of Brand identity and respond to demands of the Fashion de
Market Fashion Trade, Able to meet the target group clearly, Designing for a creativities

and varieties
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FAS4301 Aaulinusn1saanwUULNTY 5(2-6-7)
Thesis of Fashion Design

a v

JavAauinudanusiidelasinisideiiviauelusedsn msfnuuazduniy
GRNIGEER ﬁ’]ﬂizmumsaaﬂLLUU%uqmﬁwaﬁaugmﬁmw%mmﬁa aqUﬂWiﬁWLﬁumunﬂ%umauLﬂu
aananslaedesdinmsuaninszuiumsinuduaindoya  Msinset  aeensunsiludenis
UftRaisassinanuaie  meldnsmunuquatesnznssunsmsafaUinusuay  enansed
UInwlasanis LLazéljaﬂLLamNaﬂ’ﬁﬂug‘ULL‘UUSU%Nﬂ’liLLaGNLLWGB‘JHIGU’J‘

Preparation of Thesis of course number final design

process to final prototype, data collection data analysis, suggestion for problem solving,
outlining final designing, and producing actual costume, writing a report under the
supervision of project advisor as well as making a presentation in the form of form of

fashion show

LPD1201 Yuinaas 3(2-2-5)

Principles of Mannequin Creating

nann1s Uszian walla3gnisyivudiasswdndud Anujuanisasis
yudanawanfaside Yansinen maimamnuisneasndeamiloun’s

Study in the theory of creating mannequin, categories, production
techniques, realistic decorating, and practice in creating a mannequin from various

materials

LPD1202 nssunuvauAlandlaadisaaunnes 3(2-2-5)

Computer Drafting Lifestyle Products

MANN1T U1INTFINNTRULUUREATUI Hnldidusiauuy duvenwuin N3
WHUNINATY NMTTEUNNELLR N1TisunIndaLaznmUszney Mmeaeuines

This course is designed to let students understand in standard
product drafting, dimension line, 3D drafting, cutting plain line and assembly drawing by

computer program
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SWEIY FodvuazArasureeiv u(u-U-9)
LPD1203 AauWImaslunseanuuudualadlalag 3(2-2-5)
Lifestyle Product Design by Computer Program

naNN15Y Uszinn veslusunsuesnuuuiieg 3oudyainieiledds
AnuftRoonuuunaniag Ussias asdud Weldlunisdrassuuuuasinauenansasilad
alod

This course is to understand in various designing programs, features,
functions and commanding tools, practice in product design and packaging design in order

to make a model and present a lifestyle product

LPD1204 pidgyanswateivaudilanalag 3(2-2-5)
Contemporary Wisdom and Lifestyle Product Design
mmiqﬁﬂzyzy”lﬁaﬁﬁlu NANNITOONLUULTIRANNTIH LLazﬁmqmﬁmnﬁm

diendszgndlflunusenuuududlaalag
This course is intended to study about local wisdom, handicraft

product design and industrial craft design in order to apply in making lifestyle product

LPD1301 wurlduniseenuuvdudnlanalag 3(2-2-5)

Lifestyle Product Design Trends

nsi3eud nszuaunsmensaliiudlfuniseenuuuaudnladalad fuase
N13A5973nsmaty nansenudefaly Taussssy Usngmsaldeen Bnn1sinsisi asuie wag
A5 UIANNIINITODNLUY

This course emphasizes the study in forecasting lifestyle product
design trends which impact to living, art and culture and social phenomenon. The

students will also practice in analyzing, describing and creating design concept
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IWEIY FovuazAresuneseiv U(u-U-2)
LPD2201 msdeansfiunsesnuuu 3(2-2-5)

Communication in Design

Pwdpiitlygviesiiu - wdnnseenuuuiBsinanssy  wagiinngnamnss
ievnindszgndlilunusenuuududilaialag

This course is a course for study in methods and techniques of
communication in lifestyle product design work, including visual and language

communication. Students will practice making individual project presentation

LPD2202 WUIAATUNTIBNKUY 3(2-2-5)
Designing Concept
wurfinlunIsoantuUkaraiINassANaIL InUfuRniseanwuy wWunis
afassAnanuLaz st uuAnlunseenuuy iedszgndlilunisesnuuuaudlaialag
This course focuses on concept design, practice in design creativity

and presentation of design concepts in order to apply in lifestyle product design

LPD2203 nann1seanuuuranfulanalng 3(2-2-5)
Principles of Lifestyle Product Design
nEnvdnnseanuuundniarilaialad esduszneuiiuguuesniseeniuy

AnufvRniseenuuuandiladaladlaemidsdatadeiugiudunisesnuuu aanszuiunsuas

FunounseanLUY
This course introduces lifestyle product design approach, composition,

and practice in lifestyle product design by considered the basic factor and designing

processes
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SRAIY FodwuazAadureseiv U(u-U-2)
LPD2204 msssnuuududiladalndetnededu 3(2-2-5)

Sustainable Lifestyle Product Design

MENNTT WWIAA N1508NWUVEE1EBY N15UsHLTUI9TIanEn ol
WEIULATAILIAF DN LATugRINDLTiEs Qﬁﬂ@ﬁgﬂﬁmﬁuuazﬁa%ﬁmﬁméaLL’mé’au NSNABDIASN
Funuuniseenuuudunlaialadogadeby

This course is designed to let student understand in sustainability in
design concept, product life cycle evaluation, energy, environment, Sufficiency economy,
local wisdom, and environmental indicator. Students will experiment in create a

sustainable lifestyle product design

LPD2205 uianssududlanalag 3(2-2-5)

Innovation of Lifestyle Product

nsiews Ieserteyauinnssulundndueineg Aumuazaieuinnssy
nansduelaaled lduinnssuniseaiawazmsaivassdyarnaniosilaialog

This course is intended to understand the innovative data analysis in
products, innovation finding and creating lifestyle products and using marketing innovation

and creating value for lifestyle products

LPD2206 N15398N19IN1TDDNUUY 3(2-2-5)

Research in Design

333Ten1enseenuuUNAnSud N5 deulasesnanuise assunssud
Aetes mafiuniusindeys Inszsideya agunanside madeuneanunside Inufdanig
FuniTofiednmsoulassssdnsurlassmsaaudnus

Research in product design, research proposal writing, related
researches, data collection, and data analysis, summarize and prepare to write a

conceptual framework for Art Thesis
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IWEIY FovuazAresuneseiv u(u-U-0)
LPD2601 wilindbanlalag 3(2-2-5)

Lifestyle Ceramic Product

n193eud siaUssanamaud® Tagiv dusaudefuuasiadou sty
U WATIANITANGAT NISIAROU NITT NTEUIUNITEONLUUNAR Sudlasfindfiaenadesiu
g Uselowdldans 10870 woAnTsy aunIeniw wudldunianismain wazlnujuidnis
ponLuUduA s lindlaialag waziausnanugulLuy

Study in soil type, qualifications, raw material, ingredients, coating
methods, molding, decorating, firing, ceramic creation process which satisfy to consumer
behaviors, lifestyle, psychological aesthetics, market trends, practice in ceramic product

design and make a model presentation

LPD2602 danaladalngd 3(2-2-5)

Lifestyle Woven Product

naiFeud arwdidesiuiituiandul audnuuy auaui vesdmeud
azUszianiunsihluuszendldaunisaieassdnududlaialad anfngivuazinaindme
foyauurliumisnisnaraiionisesnuuy Anujuanisiesdauivesduauszyndldlunis
genuUULarNMsHannudmelaialad

This course is to study the basic knowledge in fiber materials,
characteristics and qualifications. In each Textile products, the students are able to apply
the Textile techniques, materials, market trend and local wisdom in the community into

lifestyle product design

LPD2603 CGLGERNCERT] 3(2-2-5)
Creative Material
nannseankuulaglafiadan Inssvinuanuny Auaudh AuAYeeIEn)
Anuftasunisdnnisuaznismaasanussy welfiduuuimidunisaiassdnusenuuy
nansdouailaflaladlaognumneay
Design Principles with material in mind Analysis of characteristics,
properties, value of materials. Practice in handling and processing experiments to be used

as a guideline in creating lifestyle product designs appropriately
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SREIY YDAV LATAIDTUIYSI8IYN u(u-U-a)
LPD2604 N159BNLUVAUAINSEEAN 3(2-2-5)

Souvenir Design

Medeu JnTen Sndnvalvesanufivendien Nun19Inusssu AT
uayTanyieau AnuftRniseonuuudumitssinyumuiiloduaiunisviouiien

Study and analyze in a local identity in tourist attractions, local
wisdom, cultural capital and local materials. This course is offered to practice in design a

souvenir in a local community to support tourism industry

LPD2605 mssanuuuiazaslduulfzamsuarluada 3(2-2-5)

Design of Tableware and Kitchenware

n157wns199 nandneimseddduulizeonis wasluasifiesnuuuiie
navaueslsvlevidld aselusunndnuny anauds sUdneal landnwal n1sean guiloa way
tadefiinasionseenuuunaniasiniedlivulfzemsuarluai Tneunsthesdanuiviosiu
wszendldluauesnwuy

Analyzing tableware and Kitchenware products Designed for
responding the use in property, qualifications, configurations, uniqueness, marketing,
consumers and factors affecting tableware and Kitchenware products, emphasizing bringing

local body of knowledge to be applied in Design

LPD2606 mMssenuuUATauTBuLazvaslddTine 3(2-2-5)
Design of Stationery and Office Equipment
mwszindasariniondousaziaiadlddinnuiieenuuuiiiensuaues

Uselovildaos Tusuandnuas aaauli sudnual tondnwal msnaim guilaa wasdadeditina

sonseenuuUNanfusiesTeunazieslidinau deyauunliumsmsnainiionisesnuuy

AnufuRlneiunshesdnnuesiuinussgndlilunuesenuuy
Analyzing products of stationery and office equipment Designed for

responding the use in property, qualifications, configurations, uniqueness, marketing,

consumers and factors affecting stationery and office equipment, information of marketing
trend for Design, practical training by emphasizing bringing local body of knowledge to be

applied in Design
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SREIY YDAV LATAIDTUIYSI8IYN u(u-U-a)
LPD2607 N1529NLUUVDILEU 3(2-2-5)
Toy Design

VOUAUNUUIUY NITODNUUVVDLAUAIMTUTIAG) ANINAUINITATUAI
vosusiaz iy Uszinnveswonau uazngsuou detdudunnuvasafoifisafures idu Teya
wRlIvaNsRae wagtinujuRnsesnwuureday

Folk toys, Design of toys for different ages, study about development
of several aspects of each age, types of toys and safety rules, regulations and criteria

relating with toys, marketing information and trends and practical training on toy Design

LPD3201 nsmsguRaudnus 3(2-2-5)

Preparation of Thesis

n1338u3 WlassAaulnus wdnn1s kagveuluanISALTuIUBNKUY
N13AUATITIVTINTOYA NITIATIENLATHUATITYTILE NTLUIUNITOBNLUULALNITAM U
YudaeInady nMsiaweeny Inujiinisidsualasuasiiaueinlassdauinug

This is a course for study in Art Thesis on general Principles, outline,
scope of work, data collection, data analysis, design process, model development,

presentation and practice in writing and presenting the Art Thesis

LPD3202 nseenuuumasieslanalng 3(2-2-5)

Lifestyle Furniture Design

= wa s sa ¢ Y o sa s @

N19L58UYIZIRAERILNDIURDT JULUULAZNUIMVOUWDIURDT Tdnlay
wallanlglunisnds AnsziwlesineslulsvmalazinaUssine Andouluuua svinvudiaes
wiasiiaesd wisldlunisesniuuuazuannisesntuumesiiaeslanalad

The study of furniture history, functions, materials and production
techniques, analyze Thai and foreign furniture, drafting, and design a furniture model in

order to create a lifestyle furniture
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SREIY YDAV LATAIDTUIYSI8IYN u(u-U-a)
LPD3203 Fualanaladnunisanuea 3(2-2-5)

Lifestyle Product and Decorativeness

n1sseus Nsienldian nsldd wwildunisanuss AnUfdinisesniuy
audlaialadifionismnuds Wun1sadsassAguuuundnfurieiusudnuaifuUanlniuagnis
Tl

This course covers the materials selection, color selection, and
decorative trends. Emphasis will be placed to creation of product designs both in terms of

new appearance and applications

LPD3302 Audlanaladnunisadraiusua 3(2-2-5)
Branding of Lifestyle Product

n13i3ews sUkuugsiadudilaialed nisasiswuinufAnuesssiadudlan
dlod n13pa1n Nsadusus adudidunisadanmanval InUjuRnsadanusun was
Uausnsindmueaunlaaleg

The study in the business model of lifestyle product, business
concept, branding, marketing, brand image creation, practice in brand building and offer a

distribution of lifestyle products

LPD3401 AWIDINGEAUNITIDALUY 3(3-0-6)
English for Design
finwrludunisila maye Mg madou mwssngqudesiu nsld
Mwdange iensdeanslunuesnuuy
Enhance basic English listening, speaking, reading and writing skill in

order to communicate in designing

LPD3402 AEIDINNWIIND 3(3-0-6)
Business English
Audanguiitensieanslunusenuuulazni@usNAN U TEBNLUY

Tudegsia Andfualrinisue msdeu waznmsiiauenanunseaniuuluiegsia
This course will attempt to wuse an English for business

communication of design an presentation. To practice in speaking, writing and presenting
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FLP4201 ANSASEURNUSLAUNISTAIABITNUNDDNLUUBNIULAZ TUAD 2(90)
ladlnd

Preparation for Professional Experience in Fashion and

Lifestyle Product Design

AanssuilewrdsuramienveiFounounsiinUszaunisaiade Wil
mFinuy Laaed ussgsle uavpuaniRTimzaufUITEnnsoonuuutulardudnlailng
Taen1s nansevirluaniunisel Sufedestunulividnnseonuuuundunazdudlanlod

Activities aiming at preparing learner's readiness for internship training,
developing learner's knowledge, skills, attitude, motivation and required qualifications for
fashion and lifestyle Product design career including simulation related to fashion design

profession

LPD4201 Aavdinusnannmsesnuuunaniueilanalag 5(1-8-6)
Thesis of Lifestyle Product Design
fuflunisdauinus deidesnnnisinauelasnisluivnisniouday
wus Junsziaasauysaflasn1smuauveIeIIETUIne wastiiausnanulasins vemu
WingaukazsunsUsEfiuanAugnssuAaUinus iwﬁgﬂﬁwamuﬁmﬁmiﬂmiLNEJLLWi'gjmmimz
This course is the continuation of Preparation of Thesis. Conducting
the Art Thesis throughout the course controlled by academic advisors, present a project
results, require a project approval and evaluation from Art Thesis committee, and display

an exhibition to the public
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IWEIY FovuazAresuneseiv u(u-U-a)
FLP4202 msfinUszaunisalivdndneenuuuundunazdudnlailnd 5(450)

Professional Apprenticeship Experience in Fashion and

Lifestyle Product Design

tihfnweeniinufiRnueenuuuiuuinduuardudladlad Tuaani
Rendosusnanufinu ileifiyulsraunsaBndnliiussansam saenauaninsainanuaIn
mMeinUFTRNUlULY Tulessnsiiaunisesnuuuiuuundunazaudlaflod uaznisusznouendn
Aol

Fashion design internship training in external institutions with the
purpose of enriching efficient professional experiences including the application of the
pieces of work created during the internship for fashion and lifestyle Product Design special

project and future career



